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Abstract

India is a land sheltering countless cultures and diverse languages. Hence, it is always
witnessed as the realm of diverse traditions. Multiculturalism is a political term which advocates
blind neutral attitude in every walk of life. India is the country that feels cheerful and tolerant for
every unique culture. Almost 1600 languages are being spoken throughout In India. Every
community has its own uniqueness. Schedule 5 and 6 of Indian Constitution provide special
security for the tribal all over India. Articles 15 and 16 of our Constitution care about the
fundamental rights of every community and person. Multiculturalism advocates respect and
tolerance of every community. We have to consider civil and political rights of every person.
Ages ago, India experienced toxicity of discrimination due to which a poisonous atmosphere had
disturbed harmony of our society.

Key terms - culture, plural society, minority, tolerance, political existence, non-
discrimination

Culture can be understood in the terms of mannerism, food culture, worshipping, rituals,
beliefs, disbeliefs ,behavioral patterns, ideologies, set rules etc. A group of people having all
these aspects in common is called as a community. Every community is different in its cultural
beliefs. The whole community revolts if any threat to their culture arises. So, it is the sincere
effort of every community that their culture should remain intact.

India is a a charming bouquet of colorful flowers. It has nutritional salad. Cultural
diversity is an eternal feature of our country. To avoid the threat of homogeneities,
multiculturalism is the best practice ever seen. Culture gives us identity and for the same reason,
fundamental rights of every person should be guided and secured. Culture is a wide concept

which covers habits of worships, food, attires, rituals and social standards. Actually, human
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being is same all over the world but all these habits are enough to make every community
inversely unique.

Will Kymlica stated that when we want people to keep aside their identity which is
offered by their culture then we make them deprived from something very great and eternal. To
him, culture is an identity of a person. We are recognizing ourselves in relevance with our
society. We are nothing in isolation. The understanding and repo with our society are very
essential because human being is a social animal. So when a person breaks any social code of
conduct, he or she is being boycotted. Every society has framed its unique rules, ethical
standardizations, terms and conditions and a rebel is always punished for any collateral damage.
Hence, nobody has a right to brush aside this thoughtful framework.

So, culture becomes an identity of a person and in democratic ways we have to create
such an atmosphere which can nourish and nurture the fundamentally essential identity of a
person. In the framework of multiculturalism, rights of every person are kept intact and
decisively invulnerable. Many communities like LGBTQ, Africans, and women all over the
world should get justice. Any intolerance towards these marginalized groups shouldn’t be
tolerated anymore. All these people should get all permutations of possibilities in diverse
spheres of opportunities The honorable Supreme Court of India has strictly issued verdicts in
favor of marginalized groups and so the interest of minorities are purposefully protected. For
instance, any vulgar comment on a girl or a lady shouldn’t be tolerated and such kinds of banners
are projected in every institution where women employees are working

When it comes to LGBTQ community, the sophisticated people make faces with sheer
aversion. In this context, Multicultural aspects bring social awakenings. The Lesbians, Gays, Bi-
sexual, transgender and Queer are part and parcel of our society and multiculturalism supports
the wellbeing of each person. In ancient days, if a transgender person wanted to open a bank
account he has to pay double amount. The governments along with some revolutionary
transgendered compel banks not to do this regularly. It is because although their sexuality is
different, we have to keep a philanthropic approach towards them. Multiculturalism never
supports extinguishing of any community. So, the strict provision should make in this direction.
Even now when we are on the threshold of 24™ century, we can’t digest the differences of sexual
identities. We disrespect them as it is our birthright. When anybody poses a threat to anybody’s

existence, multiculturalism intervenes through constitutional powers.
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Ages before, Indian society was suffering from superiority and inferiority complexes
based on castes and creeds. Some casts declared themselves as the dominant ones which should
be in power forever. They were considering themselves as the masters, rather than owners of this
society and other should be slaved themselves to their whimsical wishes. Some castes enjoy full
freedom whereby some were restricted from their fundamental rights. So, some legendary
reformers came forth to make the society balanced in approach Dr. B. R. Ambedkar marched a
long way to allot justice to the downtrodden. He advocated equality of all castes in the society.
He burnt the text Manusmriti to wipe out all scars making the face of our society ugly.

Even today, when a leader of any community decides to stand in election, he or she
appeals the community people for support. The leader forgets all about the rest of communities.
Leaders of minorities are resisting for the vote bank of their own community. In this way, a top
notch struggle gets resumed. Society gets divided between two extreme poles and the principle
of fraternity is damaged never to be healed again. Negative vibes start to proliferate its satanic
stings. Such damages are regressive in attitude. To be progressive, every society should match
wavelength with the benevolent theme of multiculturalism. To keep the face value of every
person intact becomes our moral and ethical responsibility.

British people ruled over Asian and African continent and wanted to wipe out the unique
cultural identities of the respective colonies. Their thought process, color complexion, eating
habits, living standards became ideal and they strived to change according to their own whims.
At some extent, they became successful and we detested our way of living in eager of replacing
them with the newly found interests. But with the fleeting times, mistakes were realized and the
people of every nation stared to nurture their own cultural values. Hitler declared Germany as a
divine nation and himself a divinely appointed leader in the quest of pervading all world with
Garman influence. White skin tone became standard of beauty and high birth whereas black or
brown skin became low standard. Such frantic people or groups want domination of their own
culture all over the world which is completely miserable if we see through humanity aspect.
Every person has a right to eat as per his or her taste. Every individual has a right to speak his or
her own language and groom in the favorite cultural attire. Any threat posed is a complete
disobedience of Multiculturalism,

When it comes to the tribal, their conscious is deliberately undermined by the so called

sophisticated aristocrat society. These tribals are the ethnic and native groups of our country but
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they lost their prevalence to the modernized societies. Our ruling social groups are considering
these people as a backward and treat them like outlaws. So, in our constitution, there are some
special provisions framed to guard interests of such groups. Through the spectacles of neutrality,
they should get equal and practically real rights. It the fundamental right of every person that he
or she must get equal treatment irrespective of caste, creed and race, gender. It is the very
essence of multiculturalism. African Negros are always treated with brutal discrimination due to
their color completion. They were never considered as a human being, sold in slave markets,
smuggled, murdered and thrown away like an animal corpse. White people used to shoot them
without hesitation. It was because only masters had a right to make favors; servants hadn’t
mimicked their so-called masters. George Washington Carver penned all his pains as a
representative of Niggars in his books. The time had to wait for the legends like Abraham Lincon
and Martin Luther King the Jr. to put the full stop to these evil and monstrous practices at the
expenses of their lives. The neutral outlook of multiculturalism had to strive with all its strength
and potential to bring justice for these people, to restore them to their fundamental rights as a
person, to stagger their deliberate oppression and to make their cultural and ethnic identity
invulnerable. So, multiculturalism cares for every string of all existing cultures. Co-existence,
tolerance, respect to every ethnicity and race, no derogatory comments on any color complexion
either black or brown and no glorification of white. Even now a days, a blissful trend prevails
and in advertisements, we see ‘Black is Beautiful’.

Multiculturalism wants every group, community, ethnicity, race, skin color and even
genetically make-up of every person intact. No harm to anybody’s existence and principle of
tolerance should be kept at the heart are the core competency of multiculturalism. In the
autobiography of Indian ‘Missile Man’, we encounter the ideal example all diverse communities
are living peaceful benevolence and showing an intact respect and tolerance to all communities
exit. Pakshy Lakshamana Sastigal, the priest of Rameshwaram temple, Rev. Father Bodal and
his father Sr. Kalam, the Imam in the mosque used to sit together and tried to solve the social
problems with each other’s help. On the other hand, Salman Rushdie’s Midnight Children
portrayed brutal communal riots. It emphasized intolerance, disrespect, ruthless attitude of both
communities towards each other. It was all because they wanted to wipe out each other’s culture.

Any community procuring to extinct the traces of other community pose harm to the

principles of multiculturalism. For guarding the same purposes, Human Rights Declaration
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established on 10th December 1948 at Paris framed the rules of equality all over the world.
Universal Declaration of Human Rights proved a milestone in the history. It strictly proclaimed
equality irrespective of class, creed, gender, nationality, ethnicity, race, language, religion, and
similar aspects of human life. Nobody have a right to make an inhuman, derogatory comment on
the caste, color, race and gender of other person
Multiculturalism is the faithful tool to keep our world at balance. “Vasudhaiva

Kutumbakam® won’t remain only true in words but should be proven faithful in the practices of
globalization. If in this era of globalization, we get arrested to only banal beliefs then collective
progress will be matter of fantasy not reality. Trivial beliefs of superiority will push us in the
deep valley of inhumanity. So, for keeping pace with the time, we should walk in hand in hand to
underline the core concept of multiculturalism.
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Abstract

Globalization has had a profound impact on the business world, creating both
opportunities and challenges for companies seeking to expand their operations beyond their
domestic markets. To succeed in a globalized market, businesses must develop effective
international business strategies that account for the complexities of operating across borders,
including cultural differences, legal and regulatory frameworks, and supply chain management.
This article explores the significance of globalization in today's business world, identifies the
pros and cons of expanding businesses globally, and discusses key considerations for developing
effective international business strategies. Additionally, the article highlights the importance of
adapting to cultural differences and leveraging technology to enhance international business
operations.

Key-words: Globalization, International Business, Cultural Differences
Introduction

Globalization refers to the increasing interconnectedness of countries and the integration
of their economies, cultures, and societies. It has significantly impacted the world economy,
reshaping the way businesses operate and compete in the international market. The rise of global
trade, investment, and technological advancements has created new opportunities for businesses
to expand their reach beyond their domestic markets.

In today's business world, globalization has become a key driver of growth and
innovation. It has enabled businesses to tap into new markets, reduce costs, and access new
sources of talent, resources, and technology. Moreover, it has encouraged competition and
enabled businesses to offer better products and services at competitive prices.

However, globalization has also brought challenges for businesses. Increased competition
has made it more challenging to enter new markets and maintain market share. Businesses must

adapt to different cultural and regulatory environments, which can be complex and time-
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consuming. Additionally, the global supply chain is susceptible to disruptions and risks,
including political instability, trade disputes, and natural disasters.

Therefore, it is essential for businesses to understand the significance of globalization and
the opportunities and challenges it presents. They must develop effective international business
strategies to navigate the complexities of the global market and leverage the benefits of
globalization while mitigating its risks. In the following sections, we will discuss key
considerations for developing effective international business strategies, including cultural
adaptation, global supply chain management, and technology utilization.

Opportunities and Challenges of Globalization

Globalization has opened up numerous opportunities for businesses to expand their reach
bevond their domestic markets. The benefits of expanding globally include increased market
share, higher profits, and access to new talent, resources, and technology. However, businesses
must also be aware of the potential challenges and risks associated with global expansion.

One of the primary opportunities of globalization is the ability to tap into new markets.
By expanding globally, businesses can access new customers and increase revenue streams.
Additionally, globalization can lead to lower costs by accessing cheaper labor, raw materials, and
production facilities in other countries. However, expanding globally can also present challenges
for businesses. Cultural and linguistic differences can make it difficult to understand and adapt to
new markets. Regulatory and legal differences can also present challenges for businesses
operating in multiple countries. Furthermore, global expansion can be costly and time-
consuming, with significant investments required in logistics, marketing, and infrastructure.
Another challenge is the increased competition that comes with global expansion. Businesses
must compete with established local businesses and other multinational corporations in new
markets. This requires careful market analysis and strategic planning to gain a foothold in new
markets and differentiate from competitors. The benefits of globalization for businesses are
numerous, but it is important to be aware of the potential challenges and risks associated with
global expansion. By understanding these opportunities and challenges, businesses can develop
effective international business strategies and achieve success in the global market.

Developing Effective International Business Strategies
In order to succeed in a global market, businesses need to develop effective international

business strategies. This involves careful analysis of market opportunities, competitive
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landscape, cultural differences, and regulatory environment of the target market. Market research
helps businesses understand the size and potential of a target market, while competitive analysis
helps identify key competitors and their strategies. Adapting products and services to meet local
needs is essential, along with complying with local laws and regulations. Developing
partnerships with local suppliers, logistics providers, and distributors can help establish an
efficient supply chain. Effective communication and negotiation skills are also critical for
successful international business. Businesses need to be able to navigate cultural differences and
build strong relationships with local partners and customers. By considering these factors and
developing a comprehensive strategy, businesses can expand into new markets and compete
globally.

Adapting to Cultural Differences

Adapting to cultural differences is a crucial aspect of international business strategy.
Culture shapes the values, beliefs, customs, and behaviors of people in different societies, and
can have a significant impact on business practices and relationships. Therefore, understanding
and adapting to cultural differences is essential for building trust and establishing successful
business partnerships in a global market.

One of the key ways businesses can adapt to cultural differences is by conducting
thorough research and analysis of the target market's cultural norms and practices. This can
involve learning about local customs, language, and etiquette, as well as understanding cultural
values and attitudes towards business. For example, in some cultures, it may be considered rude
to negotiate prices aggressively, while in others, it may be expected.

Businesses can also adapt their products and services to meet the needs and preferences
of local customers. This may involve modifying product designs, packaging, and marketing
messages to align with local cultural norms and expectations. Additionally, hiring local staff and
establishing partnerships with local suppliers and distributors can help businesses build
relationships and navigate cultural differences more effectively. By adapting to cultural
differences, businesses can demonstrate respect for local customs and values, build trust with
customers and partners, and establish a strong presence in new markets.

Managing Global Supply Chains
Managing global supply chains is a critical element of successful international business

strategies in a globalized market. With the expansion of global markets, businesses are
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increasingly relying on complex supply chains to source raw materials, manufacture products,
and distribute goods across borders. Effective supply chain management involves balancing
costs, quality, and delivery times across multiple countries and cultures. It requires strong
relationships with suppliers and distributors, as well as careful monitoring of logistical processes
to ensure efficiency and transparency. One key consideration for managing global supply chains
is the need to comply with international trade regulations and standards. This may involve
navigating complex legal frameworks, customs procedures, and product -certification
requirements. Businesses must also consider the impact of global events such as natural
disasters, political unrest, and economic downturns on supply chain operations.

To manage global supply chains effectively, businesses must invest in technology and
infrastructure to track and manage logistical processes. This may include implementing supply
chain management software, using sensors and analytics to monitor product flows, and
collaborating with suppliers and distributors to optimize processes. By effectively managing
global supply chains, businesses can reduce costs, improve quality, and enhance customer
satisfaction. This can help them stay competitive in a globalized market and adapt to changing
market conditions.

Leveraging Technology

In today's globalized market, leveraging technology is crucial for businesses looking to
enhance their international business operations. Digital platforms and tools offer businesses the
ability to connect with customers, partners, and suppliers across borders, streamline processes,
and improve overall efficiency. One key advantage of digital platforms is the ability to reach a
global audience through online channels such as e-commerce websites, social media, and online
marketplaces. This allows businesses to expand their customer base and reach new markets
without the need for physical presence in each location.

Another benefit of technology in international business is the ability to streamline supply
chain processes. This includes using software to manage inventory levels, track shipments, and
monitor quality control. Additionally, businesses can leverage data analytics to gain insights into
consumer behavior and market trends, which can inform their decision-making processes.
However, utilizing technology in international business also poses challenges, such as navigating
different legal and regulatory frameworks across borders, and ensuring the security and privacy

of data across different jurisdictions.
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To effectively leverage technology in international business, businesses must invest in the
right digital tools and infrastructure, and ensure they have the skills and expertise necessary to
manage and utilize these tools effectively. By doing so, businesses can improve their
international business operations and gain a competitive edge in a globalized market.

Conclusion

Globalization has fundamentally changed the business landscape, creating both
opportunities and challenges for companies seeking to expand their operations beyond their
domestic markets. While globalization has opened up new markets and created new business
opportunities, it has also increased competition and exposed businesses to new risks and
challenges. To succeed in a globalized market, businesses must develop effective international
business strategies that account for the complexities of operating across borders, including
cultural differences, legal and regulatory frameworks, and supply chain management.

Furthermore, leveraging technology and digital platforms can provide businesses with a
competitive edge, allowing them to connect with customers, partners, and suppliers across
borders, streamline operations, and gain insights into consumer behavior and market trends.
Ultimately, businesses that can successfully navigate the challenges of globalization and develop
effective international business strategies stand to reap the rewards of expanded market
opportunities and sustained growth in a rapidly evolving global market.
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Abstract

Corporate Social Responsibility (CSR) has become increasingly important in today's
business landscape, as consumers and stakeholders demand more socially and environmentally
responsible practices. This article explores the definition of CSR, its importance for sustainable
business practices, and the ways in which it can enhance a company's reputation, attract and
retain top talent, and create value for shareholders. The article also examines potential challenges
of implementing CSR in practice and provides a call to action for companies to embrace CSR as
a necessity for long-term success. Ultimately, the article argues that CSR is not just a buzzword,
but a crucial element for businesses looking to build a sustainable and successful future.

Key-Words: Corporate social responsibility
Introduction

Corporate social responsibility (CSR) refers to the concept that businesses have a
responsibility to operate in an ethical and sustainable manner, while also contributing to the well-
being of society and the environment. This includes voluntarily taking actions to address social,
environmental, and economic impacts of the company's operations on stakeholders, such as
employees, customers, communities, and the planet. CSR involves engaging in activities that go
bevond what is required by law or financial gain, and it has become an increasingly important
aspect of business strategy and reputation.
Importance of CSR in today's Business Landscape

Corporate social responsibility (CSR) has become increasingly important in today's
business landscape for a variety of reasons. Here are some key reasons why CSR is important for
businesses

Enhancing reputation and brand value: CSR initiatives can help build a positive
reputation and enhance brand value for a business. This can be especially important in

competitive industries where brand differentiation is key to success. By demonstrating a
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commitment to social and environmental responsibility, businesses can improve their image and
create a more loyal customer base.

Meeting stakeholder expectations: Today's consumers, investors, and employees are
increasingly concerned with the social and environmental impact of the businesses they support
or work for. By implementing CSR initiatives, businesses can meet the expectations of these
stakeholders and demonstrate a commitment to creating a positive impact beyond just financial
returns.

Attracting and retaining talent: As the job market becomes more competitive, businesses
need to find ways to attract and retain top talent. Offering meaningful opportunities for
employees to engage in CSR activities or demonstrating a commitment to sustainability can be a
powerful way to attract and retain employees who are passionate about making a positive impact.
Creating Long-term Value

CSR can create long-term value for businesses by reducing risks, enhancing reputation,
and improving relationships with stakeholders. By investing in sustainable business practices and
social and environmental initiatives, businesses can create value that extends beyond just
financial returns. The business landscape is changing rapidly, and businesses that fail to adapt
risk becoming irrelevant. CSR can help businesses adapt by identifying emerging trends and
risks, fostering innovation, and enhancing resilience in the face of uncertainty.

Building Brand Reputation

Corporate social responsibility (CSR) can be a powerful tool for building brand

reputation. Here are some ways that CSR can help enhance a company's reputation:
CSR initiatives provide a platform for companies to demonstrate a commitment to values that
resonate with customers and other stakeholders. For example, a company that implements
sustainable business practices and supports environmental causes can demonstrate a commitment
to preserving the planet, which may be valued by customers who prioritize environmental
sustainability.

CSR initiatives can provide opportunities for businesses to engage with customers and
communities in a meaningful way. For example, a company that supports local charitable causes
or hosts volunteer events can build positive relationships with local communities and create a
sense of goodwill among customers. In competitive industries, brand differentiation is key to

success. CSR can be a powerful way for companies to differentiate themselves from competitors
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by demonstrating a commitment to social and environmental responsibility. This can help build
customer loyalty and increase market share. CSR initiatives can help build trust with customers
and other stakeholders by demonstrating a commitment to transparency and ethical behavior. For
example, a company that discloses its environmental impact and takes steps to reduce it can build
trust with customers who value transparency and accountability. Enhancing employee morale:
CSR initiatives can also enhance employee morale by providing opportunities for employees to
engage in meaningful work that aligns with their values. This can help build a positive company
culture and increase employee retention.

How CSR can enhance a Company's Reputation

Corporate social responsibility (CSR) can enhance a company's reputation in several
ways

By engaging in CSR initiatives, companies can demonstrate a commitment to values that
are important to their stakeholders. For example, a company that supports environmental
sustainability initiatives may be seen as more environmentally responsible, which can enhance
its reputation with customers who prioritize environmental sustainability. CSR initiatives provide
opportunities for companies to engage with their customers, employees, and other stakeholders
in a meaningful way. By building positive relationships with these stakeholders, companies can
enhance their reputation and build customer loyalty.

In competitive markets, CSR can be a powerful way to differentiate a company from its
competitors. By demonstrating a commitment to social and environmental responsibility,
companies can create a unique value proposition that sets them apart from their competitors.
CSR initiatives can also increase brand trust by demonstrating a commitment to transparency and
ethical behavior. For example, a company that discloses its environmental impact and takes steps
to reduce it can build trust with customers who value transparency and accountability. CSR
initiatives can also enhance employee engagement by providing employees with opportunities to
engage in meaningful work that aligns with their values. This can improve employee morale and
increase employee retention.

Attracting and Retaining Talent

CSR can enhance a company's reputation by demonstrating a commitment to values,

building positive relationships, differentiating from competitors, increasing brand trust, and

enhancing employee engagement. By engaging in CSR initiatives, companies can demonstrate a
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commitment to social and environmental responsibility, which can differentiate them from
competitors and build customer loyalty. Additionally, CSR initiatives can provide opportunities
for companies to engage with stakeholders in a meaningful way, increasing brand trust and
enhancing employee morale. Overall, investing in CSR can help companies build a strong brand
reputation and increase their competitiveness in the market.

Why CSR is Important for Talent Acquisition and Retention

CSR is important for talent acquisition and retention because it can enhance a company's
reputation and improve employee morale. By engaging in CSR initiatives, companies can
demonstrate a commitment to values that align with those of their employees, increasing
employee engagement and job satisfaction. Additionally, CSR initiatives can provide
opportunities for employees to engage in meaningful work that aligns with their values,
improving employee retention. In today's competitive job market, employees are looking for
companies that demonstrate a commitment to social and environmental responsibility, making
CSR an important factor in attracting and retaining top talent.

Many companies use CSR initiatives to attract and retain employees. One example is
Patagonia, a company that is well-known for its commitment to environmental sustainability.
Patagonia's CSR initiatives include reducing its environmental impact, supporting environmental
causes, and encouraging employees to participate in environmental activism. These initiatives
have helped Patagonia build a reputation as a socially responsible company, attracting employees
who share its values and increasing employee engagement and retention. Another example is
Starbucks, which offers its employees tuition reimbursement and other benefits to support their
personal and professional development. These initiatives demonstrate a commitment to
employee well-being and help attract and retain top talent.

CSR Create Value for Shareholders

CSR can create value for shareholders in several ways. First, by engaging in CSR
initiatives, companies can enhance their reputation, which can increase brand loyalty and
customer retention. This, in turn, can drive sales and revenue growth, ultimately increasing
shareholder value. Additionally, CSR initiatives can help companies manage risks and reduce
costs by addressing issues such as environmental sustainability and labor practices. By
improving their environmental and social performance, companies can reduce the risk of

negative publicity or legal action, and potentially avoid costly fines or penalties. Overall, CSR
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can help companies create long-term value for shareholders by improving their reputation,
driving sales growth, and managing risks and costs.
Companies meet Stakeholder Expectations through CSR

Companies can meet stakeholder expectations through CSR by identifying the values and
expectations of their stakeholders and implementing initiatives that align with those values.
Stakeholders may include customers, employees, investors, suppliers, and the broader
community. By engaging with stakeholders and understanding their expectations, companies can
identify areas where they can make a positive social or environmental impact. For example, a
company may implement initiatives to reduce its carbon footprint, support local communities, or
promote diversity and inclusion. By meeting stakeholder expectations through CSR initiatives,
companies can build positive relationships with their stakeholders and enhance their reputation,
ultimately contributing to long-term business success.
Common Criticisms of CSR to Address Expectations through CSR

CSR is important for business adaptation and resilience because it can help companies
anticipate and manage risks, and respond to changing stakeholder expectations. By engaging in
CSR initiatives, companies can identify potential risks and challenges related to social and
environmental issues, and take proactive steps to address them. This can help companies build
resilience to unexpected events, such as natural disasters, reputational crises, or regulatory
changes. Additionally, CSR initiatives can help companies adapt to changing stakeholder
expectations by demonstrating a commitment to values that align with those of their
stakeholders, and by building positive relationships with stakeholders. Overall, CSR can help
companies build resilience and adapt to a changing business landscape.
Potential Challenges of Implementing CSR in Practice

Implementing CSR in practice can present several challenges for companies. One
challenge is the potential cost of implementing CSR initiatives, which may require significant
financial resources and may not provide an immediate return on investment. Another challenge is
the difficulty of measuring the impact of CSR initiatives and communicating that impact to
stakeholders. Additionally, companies may face challenges in identifying and prioritizing CSR
initiatives, and in ensuring that those initiatives align with the values and expectations of their

stakeholders. Finally, companies may face challenges in integrating CSR into their business
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strategy and culture, and in ensuring that CSR initiatives are implemented consistently across all
operations and locations.
Conclusion

CSR can be a powerful tool for building brand reputation by demonstrating a
commitment to values, engaging customers and communities, differentiating from competitors,
increasing brand trust, and enhancing employee morale. Companies that invest in CSR initiatives
may reap the benefits of a stronger brand reputation and increased customer loyalty in the long-
term. CSR has become a necessary aspect of business strategy for businesses that want to remain
competitive and successful in the long-term. By embracing CSR, businesses can create positive
social and environmental impact while also creating value for shareholders and other
stakeholders. CSR can enhance a company's reputation by demonstrating a commitment to
values, building positive relationships, differentiating from competitors, increasing brand trust,
and enhancing employee engagement. Companies that invest in CSR initiatives may reap the
benefits of a stronger brand reputation and increased customer loyalty in the long-term.

CSR is not just a corporate buzzword, but a necessity for long-term business success. By
engaging in CSR initiatives, companies can enhance their reputation, attract and retain top talent,
create value for shareholders, and build resilience to unexpected challenges. As the business
landscape continues to evolve, companies that prioritize CSR will be better positioned to meet
the expectations of stakeholders and succeed in a competitive market. Therefore, it is time for
companies to embrace CSR as a necessity, and integrate it into their business strategy and
culture. By doing so, companies can create a better world while also creating long-term value for
their stakeholders and society as a whole.
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18. Emerging Dimensions of Mergers and Acquisitions

P. Nagal.akshmi
Assistant Professor, Padala Rama Reddi Law College, Ameerpet. (Hyderabad)

Introduction

As globalization continues to transform the business landscape, cross-border mergers
have become increasingly prevalent as a strategy for companies to expand their operations and
achieve greater market access. A Cross — border merger involves the combination of two or more
companies from different countries, each bringing its own unique strengths and resources to the
table. While these mergers can offer numerous benefits, such as increased efficiency, enhanced
competitiveness, and access to new markets, they also pose significant challenges, including
cultural differences, regulatory complexities, and language barriers. As such, understanding the
intricacies of cross-border mergers is critical for scholars, practitioners, and policymakers alike.

In this article, we will examine the various aspects of cross border mergers, including the
rise of Cross Border Acquisitions in India; we will also explore the different types of cross-
border mergers, such as horizontal, vertical, and conglomerate mergers, and examine how each
type can impact the business involved. Additionally, we analyze the role of governments and
regulatory bodies in cross-border mergers, and, Reasons for the growth of cross border mergers
and acquisitions in India, through our analysis, we hope to shed light on the complexities, and
difficulties in rise of cross border mergers, Policy changes and Regulatory reforms, and provide
insights into how business can successfully navigate these transactions in an increasingly
globalized world.

The first dimension that emerged post-2000 is the rise of cross-border mergers in India,
which can be attributed to the growing Indian economy, liberalization of foreign policies, and
extra cash with Indian corporate.

The second emerging dimension is the increasing importance of intellectual property
rights in M&As. As companies seek to access new markets, they engage in M&A transaction to
acquire intangible assets along with tangible ones. Intellectual property assets are a driving force
behind many mergers, and their valuation, due diligence, and audit are crucial in the evolving
knowledge economy.

The third and final emerging dimension is the importance of human dimensions in

mergers and acquisitions. Often ignored, human resources can make or break a merger, as
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highlighted by the recent failure of the Air-India-Indian Airlines merger. Proper integration of
human resources is essential for the success of any M&A deal.
Research Methodology

The methodology employed in this article writing is the Doctrinal Method, which
involves a comprehensive analysis of primary sources such as statutes and committee reports, as
well as secondary sources including books and authored by both national and international
authors, articles, newspaper reports, websites and case studies. Additionally, various judicial
pronouncements related to mergers and acquisitions have been thoroughly scrutinized to enrich
the analysis.

Objectives

1. To explore the latest trends and patterns in the field of mergers and acquisitions,
particularly with respect to the emergence of new dimensions that are shaping the
landscape of these deals.

2. To analyze the impact of emerging dimensions of mergers and acquisition on society at
large.

3. To examine the factors driving the emergence of these new dimensions, such as
technological advances, and globalization, among others.

4.  To propose a framework for evaluating the success of mergers and acquisitions that
takes into account the emerging dimensions and their impact on different aspects of the
business, and sustainability.

Rise of Cross-border Mergers and Acquisitions in India

Firstly, India has a rapidly growing economy with a large consumer market, which makes
it an attractive target for foreign companies seeking to expand their presence in emerging
markets. This has led to an increase in the number of inbound M&A deals in India, with foreign
companies acquiring Indian firms in a bid to gain a foothold in the country.

Secondly, India has a large pool of skilled workers and a growing middle class, which
makes it an attractive destination for foreign investors seeking to tap into the country's human
resources. This has led to an increase in the number of greenfield investments, where foreign
companies set up new operations in India from scratch.

Thirdly, the Indian government has taken several measures to liberalize its economy and
make it more attractive to foreign investors. These measures include easing restrictions on
foreign ownership of Indian companies, simplifying the regulatory framework, and offering tax

incentives for foreign investors.
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Finally, the rise of the digital economy has also played a significant role in the increase of
cross-border M&A in India. The country has a large and growing tech sector, which has attracted
the attention of foreign investors seeking to tap into India's talent pool in this area. The rise of
cross-border M&A in India can be attributed to a combination of factors, including a growing
economy, a skilled workforce, government liberalization measures, and a thriving tech sector.
These factors make India an attractive destination for foreign investors seeking to tap into the
country's potential for growth and expansion.

Types of International or Cross-border mergers are

Cross - border mergers can be categorized into three types: horizontal, vertical, and
conglomerate mergers. Each type of merger has a different impact on the businesses involved.

1. Horizantal mergers: In a horizontal merger, two companies operating in the same
industry and market merge together. This type of merger can lead to increased market power, as
the combined company has a larger market share. It can also result in cost savings, as the merged
company can consolidate operations and eliminate. Redundancies However, horizontal mergers
may also raise antitrust concerns, as they may reduce competition in the market.

2. Vertical mergers: A vertical merger involves two companies that operate in different
stages of the supply chain. For example, a manufacturer may merge with a supplier of raw
materials. This type of merger can result in greater efficiency, as the merged company can
integrate its operations and streamline the supply chain. However, vertical mergers may also
raise antitrust concerns, as they can limit competition in certain markets.

3. Conglomerate mergers: A conglomerate merger involves two companies that operate
in unrelated industries. For example, a technology company may merge with a food company.
This type of merger can provide diversification for the merged company, as it can spread its risks
across different industries. However, conglomerate mergers may also be challenging, as the
merged company may lack synergy and face integration difficulties.

Overall, the type of cross-border merger a company chooses will depend on its goals and
objectives, as well as the regulatory environment and antitrust laws in the countries involved.
Understanding the potential benefits and challenges of each type of merger is critical for
companies looking to expand their operations globally.

Reasons for Cross-border Mergers and Acquisitions
Cross-border mergers and acquisitions (M&As) are a unique form of corporate expansion
that blend domestic and foreign operations. They have garnered attention because they offer

firms a way to expand into new international markets' and improve their competitiveness in
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global markets. Generally speaking, cross-border M&As provide a rapid pathway for firms to
enter new markets, enabling them to quickly establish a critical mass presence and exert greater
control than other market entry modes. There are several reasons why firms choose to pursue
cross-border M&As, which include:

1.  Growth: To expand into larger markets, achieve economies of scale, and increase
production efficiency.

2. Inputs: To access new sources of raw materials, technology, innovation, and labour.
Exploit Unique Advantages: To leverage the acquiring company’s unique brands,
reputation, production, design and management capabilities.

4. Competition: To diversify across products and markets, reduce earnings volatility,
avoid political and economic instability, and compete with foreign competitors in their
own territory.

5. Client Needs: To offer services to home country clients for their overseas subsidiaries,
such as banks and accounting firms.

6.  Opportunities: To take advantage of temporary advantages, such as favourable
exchange rates, to acquire foreign companies at a lower cost.

7.  Barrier against Hostile Takeover: Mergers and acquisitions may be pursued as a way to
increase the size of the firm, which can be an effective barrier against hostile takeovers.

Difficulties in Cross-border Mergers

Cross-border mergers and acquisitions may seem attractive, but they are challenging and
intricate compared to domestic mergers, cross-border transactions require a more comprehensive
analysis of the target company, industry, and the country’s economic and political climate.
Furthermore, they involve a new regulatory bodies, tax authorities, and accounting practices,
which necessitate a thorough understanding of legal frameworks and business practices.
Additionally, the acquirer must navigate cultural and linguistic differences and adapt to diverse
business styles. In summary, conducting cross-border transactions demand a profound
understanding of the business climate and legal frameworks of both the acquiring and the target
company.
Policy Changes and Regulatory Reforms

Policy changes and regulatory reforms play a crucial role in shaping the landscape for
cross-border M&A activity. They can either facilitate or hinder the completion of cross-border

M&A deals. In recent years, governments across the world have recognized the importance of
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cross-border M&A activity and have taken measures to make their respective jurisdictions more
attractive to foreigninvestors.

One important policy change that has impacted cross-border M&A activity is the
liberalization of foreign investment regimes. Many countries have reduced barriers to foreign
investment in recent years, with some even allowing 100% foreign ownership in certain sectors.
This has led to an increase in cross-border M&A activity as foreign investors are now able to
acquire majority or full ownership of companies in these jurisdictions.

Another key policy change that has impacted cross-border M&A activity is the
streamlining of regulatory processes. Governments have recognized that lengthy and
complicated regulatory processes can hinder cross-border M&A activity and have taken steps to
simplify and expedite these processes. For example, some countries have set up special bodies to
handle cross-border M&A transactions, while others have implemented fast-track procedures for
approvals.

Tax policy changes have also had a significant impact on cross-border M&A activity. In
recent years, many countries have implemented tax reforms to make their jurisdictions more
attractive to foreign investors. This includes reducing corporate tax rates, providing tax
incentives for foreign investors, and implementing tax treaties to avoid double taxation.

Finally, some countries have implemented national security laws that can impact cross-
border M&A activity. These laws aim to protect critical infrastructure and strategic assets from
foreign ownership. As a result, foreign investors may face additional scrutiny and restrictions
when attempting to acquire companies in these sectors.

Policy changes and regulatory reforms play a crucial role in shaping the landscape for
cross-border M&A activity. Governments have recognized the importance of cross-border M&A
activity and have taken measures to make their jurisdictions more attractive to foreign investors.
These measures include liberalizing foreign investment regimes, streamlining regulatory
processes, implementing tax policy changes, and implementing national security laws.
Conclusions

To begin, the emerging dimension of Cross-border mergers in India is on the rise. As
technology, communication, and global networking continue to evolve rapidly, corporations
must constantly restructure to keep pace with these changes. Among the various forms of
corporate restructuring in practice today, cross-border mergers and acquisitions (M&A) have

gained significant prominence®. The Indian government’s legal and financial reforms since the
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early 1990s, which have eased restrictions on foreign investment and acquisition, have been the
most significant catalyst for the growth of cross-border M&A transactions in India.

Cross-border mergers and acquisitions play a vital role in encouraging long-term reforms
such as operational restructuring and reallocation of assets in firms. Foreign participation
through M&A can be an effective way to improve efficiency, competitiveness, and corporate
governance.” Comparisions of cash-flow returns of acquired firms before and after the
acquisition suggest that distressed firms can gain wealth from acquisitions, and that such gains
are more significant in cross-border M&A transactions than in domestic ones”.

Introduced significant legal and regulatory reforms recently, including legal recognition
of cross-border and short form mergers in the companies Act and the regular relaxation of FDI
norms, further reforms are needed in the takeover norms and Competition Act. In conclusion, the
current environment is challenging both economically and from a regulatory perspective, which
has led to a moderation in deal-making. However, the long-term outlook for M&A in India
remains robust.

In conclusion, takeovers and mergers have become commonplace in the business world,
and there is a significant drive for companies to become global players and expand their business
spheres. However, companies should not forget about their human resources in this pursuit. If
companies want to achieve growth without hurdles, they should give equal importance to the
human resource dimension as they do to financial, legal, operational, and strategic concerns. To
succeed in the market place, what is required is a cohesive, well-integrated, and motivated
workforce willing to take on the challenges that arise. This aspect must receive attention during
amalgamation, as it does in every other case.

Footnotes
1.  Michael A. Hitt et al., Mergers and Acquisitions -A Guide to Creating Value for
Stakeholders, 2001, p. 14, as quoted in Esha Shekhar and Vasudha Sharma, 2011, p.
102.
2. BhagwanJagwani, 2011, p. 1377.
UNCTAD, 2000 as quoted in Anni Singh and Himani Sharma, 2009, p. J7.
4. UNCTAD, 2000 as quoted in Anni Singh and Himani Sharma, 2009, p. J7.
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19. Fluorides Present in Groundwater Samples of Selu
Parbhani District

Thombal D.U.
Khalapure R. D.
L. B. S. Sr. Collage Partur, Dist. Jalna.

Abstract

Determination of fluorides concentration of Fifteen ground water samples from different
sites in Sailu city of Parbhani district was carried out using ion selective electrode. The out come
of the results were discussed in the light of pollution status of the study area.

Key words: Fluoride ion concentration, ground water Sailu city
Introduction

Sailu is considered to be the oldest and religious city in Parbhani district of Marathwada
region In Maharashtra, Sailu city situated near Dudhana river. A famous Temple of “Keshavraj
Babasaheb Maharaj™ is situated in the middle of Sailu city, who was Guru of Shirdi’s Sai baba.
The residents of Sailu city usually use water from bore-well for drinking and domestic
purposes.There is a huge variation in the concentration of different species due to factors like
depth, different land, under groundwater conditions, rain conditions etc. The present work
attempts to evaluate the quality of ground water in Sailu city of Parbhani district for potability.
Material- Material used

In the present study Fifteen groundwater [bore-well] samples were collected from
different Sites of Sailucity in brown glass bottles with necessary precautions and preserved as per
the recommended procedures’. All the chemicals used were of AR grade, glass ware used were
of ‘A’ grade. Double distilled Water was used through out the work to prepare standard
solution®.
Method

Fluoride concentration in aqueous samples was determined with Fluoride-lon Electrode
[IRON] and ORION 407 A Ion meter. 25 ml of Aliquot was taken in polythene beaker and 25
ml of [TISAB-III] Total Ionic Strength, Adjuster Buffer, ORION Application Solution was

added. Ton meter was standardized against solution of known Fluoride concentration in the
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standard sample and read directly on the meter scale. The scale was calibrated in ppm of fluoride
concentration in water.
Result & Discussion

Fluoride has little significance in industrial waters, but in amount of 1 to 1.5 ppm it is an
effective preventive of Dental curies. Above this amount, fluoride may causes dental fluorosis
and skeletal fluorosis concentration to the acceptable levels.

In the present work fluoride concentration varied from 0.17 to 0.34 ppm. The values
obtained are well below permissible limit, 1ppm, prescribed by ICMR®.

Table 1: Fluoride Concentration in Ground water Samples

Samples | Fluoride[F]
T1 0.26
T2 0.28
T3 0.18
T4 0.30
T5 0.29
T6 0.22
T7 0.17
T8 0.20
T9 0.24
T10 0.19
TI11 0.34
T12 0.27
T13 0.21
T14 0.25
T15 0.23
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20. Digital Transformation and its Effect on
Organizational Change Management
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Assistant Professor, Computer Science Department of MSCS Loyola
Academy Alwal, Hyderabad.

Abstract

Digital transformation has become a critical element for organizations looking to remain
competitive in today's rapidly evolving business landscape. However, this transformation also
poses significant challenges to traditional change management practices. This article explores the
impact of digital transformation on organizational change management and outlines strategies for
effective implementation. We highlight the challenges organizations face during digital
transformation and the importance of developing a comprehensive change management plan to
ensure successful adoption. Additionally, we discuss the need for a culture of innovation and the
importance of aligning technology with business goals. With the increasing reliance on
technology, digital transformation has become a necessity for organizations to stay relevant.
However, to reap the benefits of digital transformation, organizations must be prepared to
address the challenges associated with change management. The strategies outlined in this article
can provide a roadmap for organizations to navigate digital transformation while ensuring
effective change management practices. By adopting a holistic approach to digital
transformation, organizations can leverage technology to drive innovation and achieve long-term
success. In this article, we will explore the concept of digital transformation and its effects on
organizational change management. We will examine the benefits and challenges of digital
transformation and the role of change management in ensuring successful implementation.

Key-Words: Digital Transformation, Organizational Change Management
Introduction

Digital transformation refers to the integration of digital technologies into all areas of an
organization, resulting in fundamental changes to how businesses operate and deliver value to

their customers. It involves the use of digital technologies such as artificial intelligence, cloud
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computing, internet of things, big data, and others to transform business processes, customer
experiences, and organizational culture.

Digital transformation has become a top priority for many organizations seeking to
remain competitive in today's rapidly changing business landscape. With the advent of new
technologies and changing customer expectations, organizations must adapt to remain relevant
and meet the needs of their customers.

While digital transformation has the potential to bring significant benefits to
organizations, it also requires a fundamental change in organizational mindset and culture. The
adoption of new technologies can disrupt traditional business models, workflows, and employee
roles, which can create resistance and uncertainty among employees.

Therefore, effective organizational change management is critical for the success of
digital transformation initiatives. It involves carefully planning and executing strategies to
minimize resistance and ensure that employees are engaged and empowered throughout the
transformation process.

Organizational Change Management

Organizational Change Management (OCM) refers to the processes, strategies, and
techniques that organizations use to manage changes in their structure, processes, and
technology. It involves the systematic approach of managing the transition of individuals, teams,
and organizations from a current state to a desired future state.

The primary goal of OCM is to help an organization successfully implement changes,
ensuring that the transition is as smooth as possible, and minimizing any negative impact on the
organization, its employees, and its stakeholders. OCM involves identifying potential resistance
to change and developing strategies to overcome it, including communication, training, and
support mechanisms.

Effective OCM is critical to the success of any major organizational change, including
digital transformation initiatives. Digital transformation often involves significant changes to an
organization's processes, technology, and culture, which can cause disruption and resistance
among employees. Therefore, OCM plays a vital role in managing the people-side of digital
transformation and ensuring that employees are engaged, prepared, and motivated to embrace the

changes.
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Digital Transformation and its impact on Organizational Change Management

Digital transformation has emerged as a significant force in the business world, and its
impact on organizational change management cannot be ignored. The rapid advancements in
technology have enabled businesses to automate processes, enhance communication, and provide
real-time access to data. However, these changes have also brought about a need for a shift in
organizational culture, processes, and structures to adapt to the new digital environment.

Digital transformation has a profound impact on organizational change management by
creating a sense of urgency and a need for agility in decision-making processes. It challenges the
traditional hierarchical structure of organizations, necessitating a flatter and more flexible
approach to management. In addition, it has brought about a need for cross-functional
collaboration, breaking down silos, and promoting a culture of knowledge-sharing and
continuous learning. Moreover, digital transformation has changed the nature of work, with more
emphasis on data-driven decision-making, the use of analytics, and automation of routine tasks.
This has led to the emergence of new job roles and a need for reskilling and upskilling of
employees to stay relevant in the digital age.

The Challenges of Digital Transformation on Organizational Change Management

Digital transformation is a major shift for any organization and can bring a host of
challenges when it comes to managing organizational change. One of the biggest challenges of
digital transformation is the resistance to change. Employees may be comfortable with the way
things are done and may not see the need to change processes or adopt new technology. This
resistance can manifest in a lack of motivation or engagement, which can impact productivity
and hinder progress.

Another challenge is the need for new skills and expertise. Digital transformation often
requires new knowledge and skills, such as data analytics, digital marketing, and software
development. Organizations must ensure they have the right talent in place to successfully
implement digital transformation initiatives. This can be difficult, as the demand for these skills
is high, and there may be a shortage of qualified individuals. Digital transformation can bring
significant changes to organizational culture. This can include changes in communication
channels, decision-making processes, and work-life balance. Organizations must be aware of
these changes and take steps to ensure that the new culture is positive and aligns with the

company's values and goals. Digital transformation requires significant investment in terms of
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time, resources, and budget. Organizations must be prepared to invest in technology, training,
and infrastructure to support the transformation. This can be challenging, particularly for small
businesses or those with limited resources.
Strategies for Effective Digital Transformation and Organizational Change Management

Digital transformation is a complex process that involves significant changes in an
organization’s business model, processes, and operations. Managing this transformation
effectively is crucial for organizations to achieve their goals and stay competitive in the digital
age. Here are some strategies for effective digital transformation and organizational change
management:

Develop a Clear Vision

Organizations should have a clear and concise vision of what they want to achieve
through digital transformation. This vision should be communicated effectively to all
stakeholders to ensure alignment and buy-in.

Engage Employees

Employees are a crucial component of any digital transformation initiative. Organizations
should involve employees in the process and provide them with the necessary training and
resources to ensure their success.

Create a Roadmap

A comprehensive roadmap should be developed to guide the digital transformation
process. This roadmap should outline the objectives, timelines, and milestones of the project.

Foster a Culture of Innovation

Digital transformation requires a culture of innovation, experimentation, and risk-taking.
Organizations should encourage and reward employees for taking risks and trying new things.

Address the skills Gap

The skills required for digital transformation may not be readily available within the
organization. Organizations should identify skill gaps and invest in training and development
programs to address them.

Embrace Agility

Digital transformation is an ongoing process that requires agility and adaptability.
Organizations should be prepared to pivot and make changes as needed to achieve their

objectives.
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By following these strategies, organizations can effectively manage digital transformation and
achieve the desired outcomes while minimizing disruption and ensuring a successful transition.
Conclusion

Digital transformation has a significant impact on organizational change management,
and organizations need to adapt to the changing landscape to remain competitive. The key is to
develop a strategic plan for digital transformation that aligns with the organization's goals,
culture, and values while providing a roadmap for change management.

Digital transformation has become a key strategic initiative for many organizations, as it
enables them to improve their operations, increase efficiency, and enhance their customer
experience. However, digital transformation also has significant implications for organizational
change management. The success of a digital transformation initiative depends on how well an
organization can manage the changes that come with it, and this requires careful planning,
communication, and stakeholder engagement.

As digital transformation continues to accelerate, it is likely that the challenges and
opportunities associated with organizational change management will become even more
complex. Therefore, it is important for organizations to continue to explore and develop new
strategies for managing change in the digital age. This may include investing in new
technologies, such as artificial intelligence and machine learning, to help automate and
streamline change management processes. It may also involve adopting more agile and iterative
approaches to change management, which can help organizations to be more responsive and
adaptive to changing circumstances.

The challenges of digital transformation on organizational change management are
numerous, but they can be managed with the right approach. Organizations must be prepared to
address resistance to change, invest in talent and infrastructure, and be proactive in managing
changes to organizational culture.
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21. Importance of PRA Global Stage

Asst. Prof. Sudhakar Mate
Mahila Kala Mahavidyalaya, Umred.

Abstract

IPR is a significant tool in today's era. The risk of an innovation getting infringed without
the knowledge of the inventor stands very high. With the increase in the importance of IP,
instances of IP crimes have become the part and parcel of the digitized era sometimes even
leading to failure of businesses. Companies rely on adequate protection of their patents,
trademarks, and copyrights, while customers make use of IP to ensure that they purchase secure,
assured goods. An IP asset is like any other physical property offering commercial benefits to
businesses. In a web-based world, IP protection is much more relevant as it is comparatively
simpler than ever to reproduce any specific template, logo, or functionality. Hence, strong IP
laws give protection to IP and contribute to the economy of the respective state. IPR is one of the
sources of security for intangible properties which are still open to the public and which can be
quickly replicated by anyone.
Introducation

The benefits of IP Rights in current times

Innovative idea is a means to earn profit — Ideas have little to no worth on their own. IP
has great untapped potential to turn innovations into products and services which are
commercially viable. The registering of copyright and patent will result in a constant stream of
fee and increased income that will boost the overall market result.

. Export Business Opportunities — The productivity of a company in the export market is
also improved by intellectual property. An IP right holder may use these logos or
designs to sell products and services in foreign countries and may obtain a franchise
arrangement with the overseas corporation or export the proprietary products.

. Business Growth — For ensuring growth and profit, it is important for enterprises, more
so in case of small-scale businesses to shield their exclusive goods or services from the
rivals who may snatch away their market share. Losing market share in the initial

phases of business cycle can be dangerous in the long run to an enterprise's health.
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The Pandemic and IPR

Political leaders around the world have formed proposals to expand access to IP rights
pertaining to COVID-19. For e.g., the EU is considering buying COVID-19 related rights to set
up a pool or fund of publicly owned patents. This is an important step in the IP sector and it is an
extraordinary attempt by policymakers to ensure that the battle against the pandemic is not
obstructed by patents. Several countries are now considering a compulsory license scheme
whereby governments permit a third party to perform or use a certain procedure without the
patent owner's consent.

Strong and Enforced Intellectual Property Rights Protect Consumers and Families
Strong IP rights help consumers make an educated choice about the safety, reliability, and
effectiveness of their purchases.

Enforced IP rights ensure products are authentic, and of the high-quality that consumers
recognize and expect.

IP rights foster confidence and ease of mind that consumers demand, and markets rely on.
It is imperative to note that it is the sole responsibility of the proprietor to protect his intellectual
property from infringement by any person or party, as no one else will make an effort to inform
that your IP rights are violated by someone.

In view of the above, it can be concluded that IP Protection is indispensable, and all
countries must have strong laws for protecting Intellectual Property Rights. It is high time for all
nations to duly recognize the IP rights of their native individuals and companies.

In order to finally improve the structure of IP laws in international trade and to ensure the
long-term social and economic development of society, countries need to strike a perfect balance
on how to secure the Intellectual Property Rights of individual or companies. The laws should
neither be too strict nor should they be too lenientThe most common way to protect an industrial
discovery or invention is to patent it. A patent is an inventor’s exclusive right granted by the
government for an invention, whether a product or a process, that is industrially applicable (i.e.,
useful) or new (i.e., novel) or exhibits a sufficient “inventive step” (i.e., be nonobvious) To get a
patent, the company must reveal the details of the invention. The rationale for revealing the
invention details is so that others can build on the invention and thus promote further innovation.

By revealing the invention, companies obtain legal protection and the right to exclusive sales of
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the invention (or the right to license or sell its use to others). The patent gives the patent owner a
monopoly on the invention for a specific number of years.
Heading and Footnotes

Patents can be granted within a single country or internationally. Christian Hahner, head
of Intellectual Property & Technology Management at Daimler, said, “Attaining international
patent protection is an expensive undertaking. If we believe it’s important for our business to
actively defend our patent in court in order to prevent unauthorized copies or imitations, then we
have to nationalize the patent, which makes it valid in other countries.”Peter Thomas, “Patents
Are the Future of Innovation Management,” Technicity, 2010, accessed February 10, 2011,
http://www.daimler-technicity.de/en/christianhahner. A patent prohibits other people from
selling the identical product built in the same way as the accepted patent. Patents give the owner
the right to defend the invention in court, but they don’t automatically mean that the owner will
win the court case.

“When I make an innovation public in Germany by initially registering a patent, I'm
actually defining the state of the art. It then becomes impossible for anyone else in the world to
patent that innovation,” Hahner said. “The publication of the patent also creates conditions that
enable the worldwide utilization of innovations with great value to society—Ilike those related to
vehicle safety, for example.”Peter Thomas, “Patents Are the Future of Innovation Management.”
Technicity, 2010, accessed February 10, 2011, http://www.daimler-technicity.
de/en/christianhahner. That is, by disclosing the invention publicly, the inventor gets legal
protection from outright copying of the invention, but society also benefits because others learn
about the invention and can try to devise a different, original way to achieve the same outcome.
Because of this fear of copying, some companies, such as Microsoft, choose not to patent some
of their products. For example, Microsoft does not have a patent on its Windows software
because doing so would force it to reveal its source code, which Microsoft does not want to do.

A trademark is a distinctive sign that identifies certain goods or services as those
produced or provided by a specific person or enterprise. A trademark uniquely identifies the
source of the product. Companies trademark brand names and then advertise to build familiarity
with that name. Steve Steinhilber, Strategic Alliances (Cambridge, MA: Harvard Business School

Press, 2008), 98. Consumers come to trust the name and look for other products by that maker.
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For a brief review of the main types of intellectual property rights, see Table 13.1
"Intellectual Property Types", which is reprinted with permission from Exchanging Value—
Negotiating Technology Licensing Agreements—A Training Manual, which was published
jointly by the World Intellectual Property Organization (WIPO) and the International Trade
Centre (ITC) (http://www.wipo.int/sme/en/documents/pdf/technology licensing.pdf).

Patents A patent is an exclusive right granted for an invention, whether a product or a
process, which must be industrially applicable (useful), be new (novel) and exhibit a sufficient
“inventive step” (be nonobvious). A patent provides protection for the invention to the owner of
the patent. The protection is granted for a limited period, generally twenty years from the filing
date.

Trademarks A trademark is a distinctive sign, which identifies certain goods or services
as those produced or provided by a specific person or enterprise. The system helps consumers
identify and purchase a product or service because its nature and quality, indicated by its unique
trademark, meets their needs.

Copyright and Related Rights Copyright is the body of laws which grants authors, artists
and other creators protection for their literary and artistic creations, which are generally referred
to as “works.” A closely associated field of rights related to copyright is “related rights”, which
provides rights similar or identical to those of copyright, although sometimes more limited and
of shorter duration.

>

Mean, and even the patentees can’t tell you what they mean,” said David Kappos, a
lawyer who managed IBM’s patent portfolio.Jeff Howe, Crowdsourcing
Tables. Figures and Equations

Spotlight on International Strategy and Entrepreneurship

CH2M Hill is a $6 billion environmental services company that partnered with ADA
Technologies, to develop patents for an inexpensive and effective way to control mercury
emissions from coal-fired power plants. Neither company, however, makes products, so they
contributed their IP to a new product-based start-up funded by outside investors. CH2M Hill and
the start-up will then jointly market the new mercury-control technology.Henry W. Chesbrough
and Andrew R. Garman, “Use Open Innovation to Cope in a Downturn,” Harvard Business

Review,2009, http://hbr.harvardbusiness.org/2009/06/web-exclusive-use-open-innovation-to

cope-in-a-downturn/ar/pr.
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IP Protection Varies by Country

The US government’s Office of the United States Trade Representative (USTR) monitors
intellectual property rights around the world and fights IP theft because IP theft impacts the 18
million Americans whose livelihood depends on IP protection.United States Trade
Representative, “USTR Releases 2010 Special 301 Report on Intellectual Property Rights,” press
release, April 2010, accessed February 27, 2011, http://www.ustr.gov/about-us/press-
office/press-releases/2010/april/ustr-releases-2010-special-301-report-intellectual-p. The USTR
evaluates countries and rates them according to how those countries enforce IP rights. The
Special 301 Report is an annual review of the global state of IPR protection and
Conclusion

The World Intellectual Property Organization (WIPO) is a specialized agency of the
United Nations that works to harmonize the intellectual property laws of countries around the
world. Although the roots of the WIPO go back to 1883, WIPO became an agency of the United
Nations in 1974, with a mandate to administer intellectual property matters recognized by the
member states of the UN. In 1996, WIPO expanded its role and further demonstrated the
importance of intellectual property rights in the management of globalized trade by entering into
a cooperation agreement with the World Trade Organization (WTO). Today, WIPO seeks to
harmonize national intellectual property legislation and procedures, provide services for
international applications for industrial property rights, exchange intellectual property
information, provide legal and technical assistance to developing and other countries, facilitate
the resolution of private intellectual property disputes, and marshal information technology as a
tool for storing, accessing, and using valuable intellectual property information.“WIPO
Treaties—General Information,” World Intellectual Property Organization, accessed November
22, 2010, http://www.wipo.int/treaties/en/general Intellectual property (IP) refers to creations of
the mind, such as inventions, literary and artistic works, and symbols, names, and images used in
commerce.

Under IP law, owners are granted certain exclusive rights (intellectual property rights) to
a variety of intangible assets.

Through IP protection, owners are given the opportunity to license or sell their

innovations to others, which can be an important way of creating value with these assets.
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The World Intellectual Property Organization (WIPO) is the global nongovernmental
organization tasked with coordinating and marshaling efforts to harmonize intellectual property
rights among countries and regions.
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22. The Impact of Make in India Program on Foreign
Direct Investment

Dr. Rajesh U. Chheda
Associate Professor, Shri M. D. Shah Mabhila College, Malad, Mumbai.

Hypothesis of the Research Paper

The Make in India program has positively impacted India's economic growth by
attracting foreign investment and promoting domestic manufacturing.

This hypothesis suggests that the Make in India program has contributed to India's
economic growth by improving the ease of doing business and providing incentives for foreign
investors to invest in India. It also implies that the program has led to an increase in domestic
manufacturing, which has created jobs and contributed to the overall growth of the economy.

This hypothesis could be tested through research and data analysis to determine whether
it is supported by evidence. The data could include measures such as foreign direct investment
inflows, manufacturing output, and GDP growth rate.

Research Objectives
The main objective of this research is:
. To identify the importance of Foreign Direct Investment.
. To understand the Make in India initiative of the Government of India.
. To analyze the impact of Make in India program on the Foreign Direct Investment in
India.
Research Methodology

The research paper is based on secondary data collected from articles in newspapers,
books, journals, reports, articles published in various magazines, internet etc.
Foreign Direct Investment

A foreign direct investment (FDI) refers to controlling ownership in a business enterprise
in one country by an entity based in another country. It is an investment in a business by an
investor from another country for which the foreign investor has control over the company
purchased. Foreign direct investments are different from indirect investments such as portfolio

foreign investment, wherein overseas institutions invest in equities listed on a nation's stock
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exchange. Entities making direct investments typically have a significant degree of influence and
control over the company into which the investment is made. Open economies with skilled
workforces and good growth prospects tend to attract larger amounts of foreign direct investment
than closed, highly regulated economies.

Greenfield Investment is direct investment in new facilities / expansion of existing
facilities. Objective to create new production capacity and jobs, transfer technology and know-
how and form linkages to the global market place leads to crowding out of local industry due to
production of goods more cheaply (due to advanced technology and efficient process) and uses
up resources. Profits from production do not feed back into the local economy but to the
multinational’s home economy.

Mergers & Acquisitions is a primary type of FDI involving transfer of existing assets
from local firms to foreign firms. Assets and operation of firms from different countries are
combined to establish a new legal entity (Cross-border merger). Control of assets and operations
is transferred to foreign company by its local affiliate company (Cross-border acquisition). No
long term benefits to the local economy, unlike Greenfield investment as mostly the owners of
the local firm are paid in stock from the acquiring firm.

Horizontal Foreign Direct Investment is investment in the same industry abroad as a firm
operates in its home country. Vertical Foreign Direct Investment is of 2 types viz Backward
vertical and Forward Vertical. In Backward vertical Industry abroad provides inputs for a firm’s
domestic production processes, whereas in Forward Vertical Industry abroad sells the outputs of
a firm’s domestic production processes.

Despite the importance of foreign direct investment (FDI) for sustained economic
development, the country has failed to attract an adequate amount of the right type of FDI over
many years. All forms of FDI have not reached US$ 1 billion.

There have been positive features that could attract FDI. The improvement in
infrastructure is a clear example. The development of roads and transport facilities as well as the
attractiveness of the metropolis and its suburbs are positive developments even though all such
investments do not necessarily support private sector investment. On the other hand, social
infrastructure of relevance to foreign investors, such as improved private hospitals with state of
the art technology, international schools teaching in foreign languages and frequent flights from

Sti Lanka to other cities are distinct improvements.
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The labour force is literate and easily trained though no longer considered cheap. There
are fairly stable electricity supplies though the costs of power are high. International competition
for FDI is intense. Being a small country with limited natural resources and a small domestic
market, it is vital that the attractiveness for FDI is better than those of comparable competitors
for FDI.

To attract a much larger amount of foreign investment there must be much more stability
in macroeconomic fundamentals, certainty in economic policies, a strong commitment to
encourage private enterprise and lesser state control of business and the commanding heights of
the economy. Law and order and human rights too play a vital role in decision to setup
enterprises in the country.

Make in India

A

Make in India is an initiative launched by the Government of India on September 25,
2014, with the aim of making India a global manufacturing hub. The program aimed to
encourage foreign investors to invest in India and boost the country's manufacturing sector. The
Make in India campaign was launched with the vision to create jobs, enhance skill development,
and promote foreign investment in the country. In this research paper, we will analyze the impact
of the Make in India program on FDI in India.

FDI inflows in India: Foreign Direct Investment (FDI) plays a crucial role in the
economic growth of a country. India has been a significant recipient of FDI inflows over the
years. According to the World Investment Report 2021, India was the fifth-largest recipient of
FDI inflows in 2020, with a total inflow of $64 billion. The Indian government has been taking
several measures to improve the ease of doing business in the country to attract more FDI.

The Make in India program was launched with the primary objective of increasing FDI
inflows in the country. The program aimed to make India a manufacturing hub by improving the
business environment, reducing regulatory burden, and providing various incentives to foreign

nvestors.
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The program has been successful in attracting FDI in various sectors, such as
automobiles, defense, electronics, and textiles. The government has also launched several sector-
specific initiatives to attract foreign investment, such as the Electronic Manufacturing Cluster
(EMC) scheme and the Modified Special Incentive Package Scheme (M-SIPS) for electronics
manufacturing.

According to the Department for Promotion of Industry and Internal Trade (DPIIT), FDI
inflows in India have increased since the launch of the Make in India program. In the financial
year 2014-15, FDI inflows in India were $45.15 billion, which increased to $81.72 billion in the
financial year 2020-21.

The Make in India program has been continuously evolving to attract more foreign
investment in the country. The government has launched several initiatives, such as the
Production-Linked Incentive (PLI) scheme, to promote domestic manufacturing and attract
foreign investors.

According to the DPIIT, India has attracted $72.12 billion in FDI during the period April
2020 to February 2021. This is a 15% increase from the same period last year, despite the
COVID-19 pandemic.

Response Received by Make in India Program

e  The Make in India program, which was launched in 2014, aims to transform India into
a global manufacturing hub by encouraging domestic manufacturing and attracting
foreign investment. The program focuses on 25 sectors, including automobiles, textiles,
defense, and electronics.

. According to the Department for Promotion of Industry and Internal Trade (DPIIT), the
Make in India program has been successful in attracting foreign direct investment (FDI)
into India. The total FDI inflow into India increased from $45.15 billion in the financial
year 2014-15 to $81.72 billion in the financial year 2020-21, which is a significant
increase of 81%.

. The top sectors that attracted FDI inflows during 2020-21 were computer software and
hardware, services, telecommunications, and trading. The top countries that invested in
India during this period were Singapore, the USA, and Mauritius.

. In addition, the Make in India program has also led to the creation of jobs and an

increase in exports. According to the Ministry of Commerce and Industry, the program
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has led to the creation of over 1.3 million jobs in the manufacturing sector in the
country between 2014 and 2018. The program has also contributed to an increase in
exports, with India's merchandise exports reaching $290.63 billion in 2020-21.

Overall, the Make in India program has been successful in attracting foreign investment
into India and has led to the growth of the manufacturing sector in the country. The
program's focus on improving the ease of doing business and providing incentives to

foreign investors has made India an attractive destination for investment.

The Make in India program includes one of the major policies dealing with the Foreign

Direct Investments(FDI). Earlier, one Indian company would have held the 51% stake, this was

changed so that multiple companies could hold the 51%. Out of 25 sectors,
except Space(74%), Defence(49%) and News Media(26%), 100% FDI is allowed in rest of

sectors. The recent policy initiatives taken by this program are as under;

100% FDI allowed in medical devices

FDI cap increased in insurance & sub-activities from 26% to 49%

100% FDI allowed in the telecom sector.

100% FDI in single-brand retail.

FDI in commodity exchanges, stock exchanges & depositories, power exchanges,
petroleum refining by PSUs, courier services under the government route has now been
brought under the automatic route.

Removal of restriction in tea plantation sector.

FDI limit raised to 74% in credit information & 100% in asset reconstruction
companies.

FDI limit of 26% in defence sector raised to 49% under Government approval route.
Foreign Portfolio Investment up to 24% permitted under automatic route. FDI beyond
49% 1is also allowed on a case to case basis with the approval of Cabinet Committee on
Security.

Construction, operation and maintenance of specified activities of Railway sector
opened to 100% foreign direct investment under automatic route.

The Make in India initiative is launched with an aim to boost the manufacturing sector of

Indian economy. Currently, the manufacturing sector in India contributes over 15 per cent of the
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GDP. The Government of India, under the Make in India initiative, is trying to give boost to the

contribution made by the manufacturing sector and aims to take it up to 25 per cent of the GDP.

years.

The following chart shows a comparative growth rate of India’s GDP for the next five

GDP Growth Rate Compared to Previous Year

FDI in Equity has Jumped to 48% after Launch of 'Make in India’

Source : Economic Times, July, 2021

Summary of the Research

The Make in India program has been successful in attracting foreign investment and

promoting domestic manufacturing in India. However, there is still a long road ahead to fully

realize the program's objectives and make India a global manufacturing hub. Here are some of

the key areas that need to be focused on:

Infrastructure Development: India's infrastructure, such as roads, ports, and airports,
needs to be improved to support the growth of the manufacturing sector. This would not
only improve the ease of doing business but also reduce the cost of logistics.

Skilled Workforce: The manufacturing sector requires a skilled workforce to compete
globally. The government needs to focus on providing vocational training and
education to create a pool of skilled workers.

Regulatory Environment: The regulatory environment needs to be simplified to make it
easier for businesses to operate. The government needs to remove bureaucratic hurdles
and make the process of obtaining licenses and permits more straightforward.
Innovation and Research: Innovation and research are critical to the success of the
manufacturing sector. The government needs to encourage research and development

and provide incentives for companies to invest in new technologies.
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Sustainability: The manufacturing sector needs to be sustainable to attract
environmentally conscious investors. The government needs to promote sustainable

manufacturing practices and incentivize companies that adopt green technologies.

Overall, the Make in India program has the potential to transform India into a global

manufacturing hub. However, sustained efforts are required to address the challenges and create

a favorable environment for the manufacturing sector to thrive.
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Introduction
The Religious affairs department the administration of the Sangha in the past has
adhered to Buddhism as a constitutional religion. The Sangha was a problem and needed to rely
on the state and on state power to help resolve it as in the reign of Ashoka the Great. The clergy
and religion had been carried out in this manner and is a respect and important for the general
Buddhists as well as the head of the country. Since the clergy has carried out business, religious
affairs are of great important to the monks and the nation as a whole in the reign of King Rama
V. The King granted the state authority to organize the monastic administration system for the
first time with the Administrative Characteristics Act The Rattanakosin Ecclesiastical Council,
121.
Objectives of Research
. To study concept democracy of Buddhism in Thailand.
. To compare the concept democracy in Loei Province in Buddhism in Thailand.
. To develop the concept of democracy and obstacle solutions in Buddhism in Thailand.
Scope of Content
To study the role of Buddhist monks in accordance with the law and regulations of the
Sangha Association and study the concepts of Buddhism in Thailand. In the administration of the
Sangha in all 6 areas, Is 1. Governing 2. Religious education 3. Help education 4 propagation of
Buddhism 5. Buddhism in public facilities 6. Public welfare
Problems that need to be Researched

. What is the concept democracy of Buddhism in Thailand?
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e  What is the concept of Buddhism in Loei Province in Thailand Is it different according
to personal status?
. What are the problems, obstacles, and solutions for studying the concept of Buddhism
in Loei Province in Thailand?
Research Hypothesis
. Sangha of different sectarian ages There are different roles in governing the Sangha.
. Sangha has different rainy season (punsa) in religious Studies have different roles in the
administration of the Sangha.
. Sangha has different position in religious Studies have different roles in the
administration of the Sangha.
. Sangha has different Dhamma education in religious Studies have different roles in the
administration of the Sangha.
. Sangha has a different education. Graduates have different roles in the administration of
the Sangha.
. Sangha has different Dharma education (prayoke) in religious Studies have different
roles in the administration of the Sangha.
Definition of Specific Terms used in Research
Education is the desire to achieve or achieve goals, such as tuition, training, training. The
concept is an important idea, which is a way to bind stories or other ideas that are inserted in the
subject, such as ideas about merit. Concepts of love, justice, death, concepts related to humans or
concepts that are knowledgeable in various fields.
Methodology
In The study of "The study of Buddhist philosophy Loei Province in Thailand" Combined
research (Integrated research) Quantitative research (Quantitative research) and qualitative
research (Qualitative research) There are three objectives of research:
In this study the researcher used mixed research methodology using quantitative research.
(Quantitative Research) that collects data by using questionnaire and qualitative research that
collects data using in-depth interviews (Indept interview) Finding populations and samples of

Krecec and Morgan (Krejcie & Morgan
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Benefits from Research
e  Knowing the concept democracy in Buddhism in Thailand.
. Knowing the personal status that affects the educational concept of Buddhism in Loei
Province in Thailand.
. Knowing the problems, obstacles and solutions of the study of the concept of Buddhism
in Loei Province in Thailand.
Sangha Administration and Sangha Council
Frist it is important to understand the administration of the sangha in Thailand the Sangha
Act was enacted in 1902 by King Chulalongkorn to promote unity and joint action between the
Sangha and the state, and to provide a channel through which the Sangha can communicate with
government authorities. King Chulalongkorn had a strong moral conviction as to what power
was for. He strongly felt that it was right, in both Thai Buddhist and Western terms, that the king
exercised his power as a sacred trust- that he ruled, not for himself and his family, but for his
subjects, and that they (Thai people) and he were locked together by strong mutual bonds of
obligation He was firmly convinced that fundamental change was both right and necessary: right
in terms of common Buddhist and Western standards of justice, honesty, and human dignity the
Sangha Synod Association.
The role of Sangha Administrator and Monks in Loei Province
Research subject "A study model government of Sangha administrator in Loei province
in Thailand" is a mixed method research consisting of quantitative research (Quantitative
Research) and Qualitative Research (Research Qualitative Research) has 3 objectives of the
research are
1. To study the role of Sangha Administrator Towards the administration of the Sangha
clergy in Loei province
2. To compare the roles of the Sangha Administrator Toward the governing of the Sangha
clergy in Loei province classified by personal factors
3. To study the problems, obstacles, and suggestions regarding the role of Sangha
Administrative Monk Which has to governing the Sangha clergy in Loei province
Data Collection
In collecting this information the researchers conducted the data collection by

themselves as follows:

ENGLISH PART -1/ Peer Reviewed Refereed and UGC Listed Journal No. : 40776 133



VOLUME - XII, ISSUE - II - APRIL - JUNE - 2023
AJANTA - ISSN 2277 - §730 - IMPACT FACTOR - 7.428 (www.sjifactor.com)

A. Quantitative

1. Conducting 201 sets of questionnaires by distributing a sample of the Sangha

administrative monks in Loei Province Data collection and recovery operations

2. Collection of questionnaires that have been returned from all monks in each

province in Loei Province, which are in perfect condition, consisting of 201 sets,

representing 100% of the total questionnaires.

B. Qualitative

1.  Data collection through interviews the researcher used structured interview

method. Which recorded the interview by recording and tape.

2. Collect interview forms with Dean of the Province, the Dean, the Dean of the

District, Abbot.

Analyse Model Government of Sangha Administrator in Loei Province in Thailand

The education Research "A study model government of Sangha administrator in Loei

province in Thailand" The survey research was conducted by survey research and collecting field

data from 201 Sangha Buddhist monks by using questionnaires. (Questionnaire) and analyze the

obtained data by using the software package for social science research. The researcher set up the

objectives of the research.

Data Analysis Procedures

Respondent factors such as age, rainy season (punsa), position, Dhamma education,

Graduated, Dharma education (prayoke) using the analysis of Frequency (Percentage) and

presented in the form of a lecture table.

e  Opinions of Sangha Administrative Officers towards A study model government

of Sangha administrator in Loei province in Thailand The data was analyzed by

means of means ( x ) and standard deviation (S.D.) and presented in table format.

e  The hypothesis testing of the research uses the One-Way ANOVA test. If the

statistical significant differences are found, the differences of the mean values are

tested in pairs by the method of Scheffe

. Suggestions about problems and solutions for the opinions of the Sangha

Administrative Officers towards A study model government of Sangha

administrator in Loei province in Thailand Using frequency analysis and

presenting in the form of table, description
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Personal Factors, Respondents
In this research, the population is the Buddhist monk of the Faculty of Dhammayut in
Loei province, which has the characteristics of personal factors which are age, rainy season
(punsa), position, Dhamma education, Graduated, Dharma education (prayoke) Using the
analysis of Frequency (Percentage) and presented in the form of a lecture table.
Conclusion
From the study of ‘A study of a model government of the Sangha administrator in Loei
province in Thailand” overall 6 aspects *Governance of the Sangha at a high level considered on
a case-by-case basis, it was found to be at a high level consistent with the results of the study of
Phrakhru Santi Thammaphirat (Nakwilai) (2012) has researched on "Role of the Patriarch in the
administration of the clergy of Ratchaburi Province" found that the role of monks in the
administration of Sangha affairs in Ratchaburi Province classified by overall personal condition,
A monk who has a position and experience in performing duties. Different monks have different
roles in the administration of Sangha affairs in Ratchaburi Province, which accepts the
hypothesis that has been set for the monks who have *age, *Buddhist lent/ rainy season (punsa),
*position, *Dhamma-education/secular  education,*Graduated/Educational qualification, and
*Dharma education (prayoke). Different monks play a role in the administration of Sangha
affairs in Ratchaburi Province no different when considering each aspect, it was found that
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Abstract

Conference are an essential tool for Social Work and scientific communication the Social
Work profession require a body of scientific evidence supporting the effectiveness of
development of personality either mentally and psychologically improve stability and behaviour.
Attending conference, workshop and also faculty development programme to increase your
positive behaviour, behaviour modification and gain good knowledge about Social Work
professional. This study is mainly aims at to know what type of understanding require the
knowledge about students, academics and practitioner should be here for annual national
conference to Tumkur University, Tumakuru, The authour collected data 30 from respondents of
post graduate students in respective department

Keyword: Scientific, Communication, Behaviour, Knowledge, Professional.
Introduction

Attending a annual national and international conference can provide key knowledge,
skill and contacts that would not otherwise be achieved frequently, much of the networking at
conferences occurs in hallways or during social work events. A annual conference that happens
once every year in which a company or other organization discusses the post years activities and
elects new officers. National conference means the discusses of the eligible members of the party
called by national conference. Indian national union refer to a series of conference sessions
generally considered to be the original of Indian national congress Surendranath benerjee and
anandamohan base were its main organizers. Purpose of conference are used to bring together

people with common interests and discuss issues and ideas relating to a specific tapic.
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Conferences can be held on almost any topic, come in many sizes, and can run by any number of
organizations, A O Hume Father of indian national conference.
Conference Types

. Academic conference

e  Peace conference

. Trade conference

e  Press or news conference

. Authors conference

. Professional conference

. Settlement conference... ... etc

Social Work Education as a stream of higher education system is more than 100 years old

in the wold and grew remarkably in the post decades. In India, the introduction of formal
education in social work started with the establishment of sir Dorabji Tata Graduate School of
Social Work (presently known as tata institute of Social Sciences) at Mumbai in 1936. How ever,
the curriculum for Social Work Education in India has been borrowed from United Kingdom and
United State of America. Further, most of the Universities in India have adopted the old western
model of Social Work Education/ Curriculum in India without examine their suitability in the
local context. India is very diverse in culture dimension. There is interplay of many social,
cultural, economic, political and geographical factors within society. India are divided along
ethnic, linguistic, cultural, regional, caste and religious factors. India has more than 2000 ethnic
groups and sub groups. There are 4693 communities social work, social sciences and humanities
as the knowledge base of Social Work profession. Social Work in education is a specialized area
of practice within the broad field of the Social Work profession social workers in education bring
unique knowledge and skills to the educational system and address the scholastic and
international issues in the education institution.
Objectives

. To what extent do Social Work academics recognize Social Research to inform Social

Work practice through conference?
. To know about what is required for students, researcher and academics at Tumkur

University national level conference to gain knowledge in Social Work education.
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. Social Work academics recognize as the barriers and facilitation's to improve and solve

problem in national conference discussion and practice.

. Social Work practice provides linkage between classroom learning and field realities to

develop conference.

Organizing Secretaries

Prof. K.G. Parashurama
Professor in Social Work

Tumkur University, Tumakuru

Prof. Ramesh.B

Professor in Social Work

Tumkur University, Tumakuru

Prof. Janardhan. N
Professor in Psychiatric Social Work

NIMMANS, Bengaluru
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Programme Inuagration

Data Collection/ Methodology

The respondents for this study includes from Social Work Department in deferent college
in Chamarajanagara University Suvarnagangothri, Chamarajanagara and P. G. Department of
Social Work JSS College Art’s, Commerce and Science Ooty road mysore-25. The purpose of
the study is to gather information of students and how it will help on students professional
learning environment, recreation, motivation concept and career development, planning and
organizing our personality.

This research is based on qualitative research where researcher has prepared self-
constructed questionnaire on Google form to find out the various parameters of Importance of

annual national conference with special reference to Tumkur University, Tumakuru. The
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questionnaire consists of seven statements with having multiple choices. The respondents had to
fill the any one multiple choice option in Google form.
Data Analysis and Interpretation

The Researcher has 10 years of experience in teaching at Chamarajanagara University,
Suvarnagangothri, and Chamarajanagara. This experience created me a lot of questions about
present post graduate student's development and gain knowledge about participation other
University students. Therefore the aim of conducting this study is to gain knowledge of annual
national conference Social Work in education in students in present time on the view point of
students. After collection of data, the analysis and interpretation are follows.

Name............

Email.id............

Ph.no............

Table- 1 Shows of Gender

Gender | Respondents | Percentage
Male 12 40
Female | 18 60
Total 30 100
Gender
100

Gender

From the above table shows that majority of respondents belongs to the gender of female
that is 60%.

ENGLISH PART -1/ Peer Reviewed Refereed and UGC Listed Journal No. : 40776 140



VOLUME - XII, ISSUE - II - APRIL - JUNE - 2023
AJANTA - ISSN 2277 - §730 - IMPACT FACTOR - 7.428 (www.sjifactor.com)

Table-2 Shows how do you felt about the National Conference on

“Social Work in education”.

Felf about the Conference | Respondents | Percentage
Excellent 11 36.7

Very good 14 46.7

Good 05 16.7

Better 00 00

Total 30 100

£ &
oo
AR

Felt about the Conference

From the above table shows that majority of respondents belongs to the very good

national conference that 1s 46.7%.

Table- 3 Shows what Could we Improve on Knowledge

Learning Respondents | Percentage
Professional Learning | 22 733
Recreation 03 10
Motivation 05 16.7
Total 30 100
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Leanings
From the above table shows that majority of respondents belongs to the professional
learning that is 73.3%.

Table-4 Shows how useful was the event

Conference useful | Respondents | Percentage
Yes 30 100

No 00 00

Total 30 100

0 9
A
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Event Useful

From the above table shows that majority of respondents belongs to the conference useful

say answer is yes very useful the conference that is 100%.

Table-5 Shows did the event meet your Expectations

Expectations | Respondents | Percentages
Yes 30 100

No 00 00

Total 30 100

100

00

SRR

Lmeet your

Expectations
From the above table shows that majority of respondents belongs to the students
expectation during the conference is yes that is 100%.

Table-6 Shows how Likely would you be to attend our Events in the Future

Attend our Event in the future | Respondents | Percentage
Yes 29 96.7
No 1 333
Total 30 100
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1+ 333
s e

Attend our events in Future
From the above table shows that majority of respondents belongs to the student will
attend the events in the future days 29 respondents will yes that is 96.7%.

Table-7 Shows overall Experience about Conference

Overall experience about conference | Respondents | Percentage
Excellent 09 30

Very good 10 333

Good 10 333

Better 01 3.33

Total 30 100

oo o s g e
1Ce ancut Co

Overall Experience
From the above table shows about conference that majority of respondents belongs to the
students will overall experience about conference says 10+10 respondents excellent and very

good conference that is 33.3%.
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Findings of the Study

From this study it is clearly mentioned majority of students opinion annual national
conference on Social Work in Education knowledge generation.

Majority of students opined that they want improve communication and professional
learning, motivation and also recreation factors.

Majority of students opined that the Tumkur University annual national conference
Social Work in education very useful in future career development.

Majority of students agreed satisfaction about the annual national conference
programme.

And also finally majority of students agreed that the importance and affected student
part positively or negatively on academic achievement and success of student career

development.

Conclusion

Finally into conclude that this study is a good and positive respondents among delegates

and students will gain good knowledge about professional learning, motivation and recreation

lead to better understanding what type social work education require in the society to practice of

students point of view.
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Abstract

In the present study was to relation on sports motivation among difference groups of
coaching level male soccer players. Total two hundred (N= 200) male coaching level soccer
players were selected as subjects and equally divided into two groups (100 player soccer from
Rajganj and100 form soccer players SAI Jalpaiguri) age range 16-22 years. The researcher
selected by stratified random technique from selected coaching camp located in Jalpaiguri, West
Bengal. Sports motivation scale-28 factor questionnaire were administered to measure the
dimensions of sports motivation trait of both groups. After test, the data were calculated by using
means, standard deviations, r-test and further descriptive statistic was applied for relationship of
sports motivation difference groups of coaching level soccer players. The level of significant was
set at p- 0.01(.254). All statistical analysis was performed in SPSS (Trial version). The ‘r’ value
was found 0.256 at Intrinsic motivation-to know, 0.104 at intrinsic motivation-to accomplish, -
0.091 at intrinsic motivation-to experience stimulation, 0.067 at extrinsic motivation-indentified,
0.174 at extrinsic motivation-interjected, -0.228 at extrinsic motivation-external regulation, 0.078
at A motivation. As result, there was significant difference in sports motivation of different level
soccer coaching players.

Key words: Intrinsic motivation, Extrinsic motivation, A motivation, Soccer Players.
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Introduction

Inspiration is a psycho-physiological condition of being of quicken parsonage which
impact them achieve and achieve their objectives. It includes fortifying one's exhibition to take
up physical as well as mental difficulties. Without inspiration, all pieces of works and work
would become monotonous. It's not possible for anyone to endeavor to satisfy their craving while
perhaps not appropriately inspired. In this manner, inspiration moves activity. An individual can
be prepared to confront those circumstances which impact pre-appointed objectives and
achievement. In sports win and triumph gives a feeling of satisfaction mortal creatures and
further urge them to accomplish more noteworthy high (Zamirullah et. al 2012). This motivation
inspires the learners to strive for achieving their goals. If an individual constantly succeeds, then
the person gets motivated and inspired to a greater extended. Without motivation educators or
coaches can’t trigger the will to learn in players and atheists. Research concentrate on Sports
inspiration of soccer players have been shown that people have various thoughts points of view
with regards to accomplishment and achievement that to totally comprehend inspiration one
needs to how various people characterized achievement or viability in their own terms. Many
examinations have been led with respect to this very point. Works and distributions in the field
of sports brain research suggests that win inspiration is the main indicator satisfaction reduce to
partake in any contest (Huschle, Katie S. & M.S, 2008; Carey, Carl & Jr. (2000), Ayers,
Sharonda C., 2010) Motivation is what urges and directs all of us towards our goals. Motivation
involves the dynamics of our conducts and actions, which in turn includes our needs aspirations
and aims in life. Achievement motivation is constructed upon reaching victories and
accomplishing all desires of life. Achievement goals can influence the way an individual carries
out a task and depicts a desire portray competence (Harackiewicz, Barron, Carter, Lehto, &
Elliot, 1997).Further significant factors in this arena consists of ‘goal orientation’, ‘goal setting,’
‘motivational climate’ (Boyce, Wayda, Johnston, Bunker, & Eliot, 2001) and ‘burnout’ (Gould,
Tuffey, Udry, & Loehr, 1996). The dearth of knowledge regarding psychology by coaches in the
domain of ‘motivation’ is one of the major reasons leading to blander made in the recognition
and singling out process. This athlete who are not blessed with higher extend of achievement
motivation and they fail to reach the leading positions in the in and of the game regardless of

good outcomes at a tender age (Zamirullah et. al 2012).
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Objective of the Study

A study of the relationship on Sports motivation between difference groups of soccer
players.
Methodology

The researcher specially chosen the two coaching camp, was confined to 200 male soccer
players randomly selected out of 240 from two soccer coaching centre of namely Jalpaiguri SAI
and Rajganj Welfare Academy of Jalpaiguri, West Bengal. All subject each centre will be taken
and their age will be ranging from 16-22 years. Stratified random sampling is a selection
technique that allows groups in the system to be identified and be used in sampling with equal
proportions (Gay,2003).: For sports motivation assessed by using Questionnaire of Luc G
Pelletier, Michelle Fortier et al. (Pelletier, 1995) Sports Motivation scale-28. Internal consistency
reliability of this test has been found to range between0.74 to 0.80. It is a 7 point likert scale
where 7 stand for ‘Corresponds Exactly” and 1 stand ‘dose not corresponds at all’(SMS; Pelletier
et all.,1995). Data collections were the terms used describe a process of preparing and collection
data. Data’s are both quantitative and qualitative in nature. The test instruction was very simple
and they are filled their own questionnaire by themselves without conversation or any help. In
this chapter, the selection of research design, subjects, criterion measures, sampling design,
research process, variables, and tools used, statistical design, chapters and time schedule will be
presented. The method of the study is descriptive correlation. The data was collected using
questionnaires and through field study procedure. Descriptive statistics were used for describing
and categorizing raw data and for measuring Mean, frequency, SD and ‘r’ table drawing. The
level of significant was set at p-0.01(r-0.254). For analyzing data the SPSS software was applied
and 93% of confidence level was considered.
Analysis & Interpretation of Data

(Table-01)
INSTRINSIC MOTIVATION -TO KNOW
The mean and ‘r” Value on Intrinsic Motivation-to know in relation to Rajgan;j welfare

organization football players and SAI Jalpaiguri players.

Soccer Players | Observations | Mean | Critical Value- r | r-Value

Rajganj 100 16.63 | .254 0.256217%

SAI Jalpaiguri | 100 16.47
* Significant at 0 .01 level
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Table 1 show that regarding intrinsic motivation —To Know it reveals the correlation
value i.e. =0.25617 was found to be High than the critical r- value.254 (P<0.01). So the
significant difference found between both the groups on Intrinsic Motivation Parameter 1 (to
know) at 0.01 level of confidence.

(Table-02)
INSTRINSIC MOTIVATION -TO ACCOMPLISH
The mean and ‘r’ value on Intrinsic Motivation-to accomplish in relation to Rajganj

welfare organization football players and SAI Jalpaiguri players.

Soccer Players | Observation | Mean | Critical Value-r | r-Value

Rajganj 100 18.52 | .254 0.1040584

SAI Jalpaiguri | 100 19.03
*Significant at 0.01 level

Table no 02 show that regarding Intrinsic motivation — to accomplish it reveals that the
correlation value i.e. =0.1040584 was found to be Low than the critical r- value .254 (P>0.01).
So the no significant difference found between both the groups on Intrinsic Motivation
Parameter- II (to accomplish) at 0.01 level of confidence.

(Table-03)
INSTRINSIC MOTIVATION -TO EXPERIENCE STIMULATION
The mean and ‘r’ Value on Intrinsic Motivation-to experience stimulation in relation to

Rajganj welfare organization football players and SAI Jalpaiguri players.

Soccer Players | Observation | Mean | Critical Value | r-Value
Rajganj 100 18.79 | .254 -0.09169
SAI Jalpaiguri | 100 18.16

*Significant at 0.01 level

Table 3 shows that regarding Intrinsic motivation — to experience stimulation it reveals
the correlation value i.e. =-0.09169 was found to be Low than the critical r- value .254 (P>0.01).
So the no significant difference found between both the groups on Intrinsic Motivation

Parameter III (to experience stimulation) at 0.01 level of confidence.
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(Table-04)
EXTRINSIC MOTIVATION -IDENTIFIED
The mean and ‘r’ Value on Extrinsic Motivation — identified in relation to Rajganj

welfare organization football players and SAI Jalpaiguri players.

Soccer Players | Observation | Mean | Critical value-r | r-Value
Rajganj 100 17.09 | .254 0.067709
SAI Jalpaiguri | 100 17.14

*Significant at 0.01 level

Table-04 show that regarding extrinsic motivation — Identified it reveals that the
correlation value i.e. 1=-0.067709 was found to be Low than the critical r- value .254 (P>0.01).
So the no significant difference found between both the groups on Extrinsic Motivation
Parameter IV (Identified) at 0.01 level of confidence.

(Table-05)
EXINSTRINSIC MOTIVATION - INTROJECTED
The mean and ‘r’ Value on Extrinsic Motivation — interjected in relation to Rajganj

welfare organization football players and SAI Jalpaiguri players.

Soccer Players | Observation | Mean | Critical Value-r | r-Value
Rajganj 100 19.53 | .254 0.174511
SAI Jalpaiguri | 100 19.78

*Significant at 0.01 level

Table-05 show that regarding Extrinsic Motivation — Interjected it reveals that the
correlation value i.e. 1=-0.174511 was found to be Low than the critical r- value .254 (P>0.01).
So the no significant difference found between both the groups on Extrinsic Motivation
Parameter V (Interjected) at 0.01 level of confidence.

(Table-06)
EXINSTRINSIC MOTIVATION - EXTERNAL REGULATION
The mean and ‘r’ Value on Extrinsic Motivation — external regulation in relation to

Rajganj welfare organization football players and SAI Jalpaiguri players.

Soccer Players | Observation | Mean | Standard Deviation | r-Value
Rajganj 100 152 | .254 -0.22869
SAI Jalpaiguri | 100 15.18

*Significant at 0.01 level
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Table-06 shows that regarding Extrinsic Motivation — External Regulation it reveals that
the correlation value i.e. =-0.22869 was found to be Low than the critical r- value .254 (P>0.01).
So the no significant difference found between both the groups on Extrinsic Motivation
Parameter VI (External Regulation) at 0.01 level of confidence.

(Table-07)
A -MOTIVATION
The mean and ‘r’ Value on A motivation in relation to Rajganj welfare organization

football players and SAI Jalpaiguri players.

Soccer Players | Observation | Mean | Critical Value-r | r-Value
RAJGANJ 100 17.34 | .254 0.078156
SAI JALPAIGURI | 100 17.13

*Significant at 0.01 level

Table-07 shows that regarding Extrinsic Motivation —A motivation it reveals that the
correlation value i.e. 1=-0.078156 was found to be Low than the critical r- value .254 (P>0.01).
So the no significant difference found between both the groups on Extrinsic Motivation
Parameter VII (A motivation) at 0.01 level of confidence.

Discussion and Findings

The correlation various dimension of motivation in between level of two groups on
soccer players can be seen. The first parameter (table no 01) level of correlation between both
groups is r= 0.256217*(P<0.01) which is significant difference found on Intrinsic Motivation-to
know at 0.01 level of confidence. It means levels of both groups are Rajganj welfare soccer
players and SAI Jalpaiguri Soccer player is significantly correlated each others. That means
hypothesis of the study rejected null hypothesis. The second parameter (table no-02) level of
correlation between both groups is =0.1040584 (P>0.01) which is not significant difference
found on intrinsic motivation-to accomplish at 0.01 level of confidence. That means hypothesis
accept null hypothesis. The third parameter (table-03) level of correlation between both groups
is 1=-0.09169 (P>0.01) which is not significant difference found on intrinsic motivation-to
experience stimulation at 0.01 level of confidence. That means hypothesis is accept null
hypothesis. The forth parameter (table-04) level of correlation between both groups is
=0.067709 (P>0.01) which is not significant difference found on extrinsic motivation-
indentified at 0.01 level of confidence. That means hypothesis is accept null hypothesis. The fifth
parameter (table-05) level of correlation between both groups is =0.174511(P>0.01) which is
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not significant difference found on extrinsic motivation-interjected at 0.01 level of confidence.
That means hypothesis is accept null hypothesis. The sixth parameter (table-06) level of
correlation between both groups is r-0.22869 (P>0.01) which is not significant difference found
on extrinsic motivation-external regulation at 0.01 level of confidence. That means hypothesis is
accept null hypothesis. The seventh parameter (table-07) level of correlation between both
groups is 1=0.078156 (P>0.01) which is not significant difference found on A motivation at 0.01
level of confidence. That means is null hypothesis.
Conclution

After the completion of the discussion the following conclusions have been drawn. From
the above discussion it is clear that, there is a significant difference found in the study regarding
intrinsic motivation- ‘to know’ and no significant difference found in extrinsic motivation and A
motivation in all components in finding out relationship between two groups of soccer players.
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